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NEW 

REALITIES IN 

TOURISM 

NEED 

INNOVATIVE 

STRATEGIES 
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Ready for Internet 

https://vimeo.com/92996061

https://vimeo.com/92996061
https://vimeo.com/92996061
https://www.youtube.com/watch?v=rg37kafMsWk
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Gartner's 2014 Hype Cycle 

for Emerging Technologies 

Maps the Journey to Digital 

Business
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SMART NESS
Smartness takes advantage of interconnectivity

and interoperability of integrated technologies to

reengineer processes and data in order to

produce innovative services, products and

procedures towards maximising value for all

stakeholders.

This reengineering enables shaping products,

actions, processes and services in real-time, by

engaging different stakeholders simultaneously

to optimise the collective performance and

competitiveness and generate agile solutions

and value for all involved in the value system.

Smartness is the glue of interoperable,

interconnected and mutually beneficial systems

and stakeholders and provides the infostructure

for the value creation for all.
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http://www.192021.org/
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BIG CITIES 

SMART CITIES

BIG DATA  
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http://www.192021.org/
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WHAT MAKES CITIES SMART?
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Thinking smart for life - SENSORS 
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https://vimeo.com/19998192

https://vimeo.com/19998192
https://vimeo.com/19998192
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From SMART CITIES 

to SMART TOURISM 
Based on Smart Cities research and methodologies, a Smart Tourism Destination

successfully implements smartness at destination to enhance tourism value.

Smartness is fostered by open innovation, supported by investments in human and

social capital, and sustained by participatory governance, in order to develop the

collective competitiveness of tourism destinations to enhance social, economic and

environmental prosperity for all stakeholders and generate value for visitors.

Interoperability and ubiquitous computing ensure that everybody is interconnected

and processes are integrated towards generating value, through dynamic co-

creation, sustainable resources and dynamic personalisation and adaptation to

context.

All suppliers and intermediaries, the public sector, as well as consumers and

various interested parties are networked, dynamically co-producing value for

everybody interconnected in the ecosystem.
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Smart Tourism Destination 

Demand and supply add value

          

 

Smart Tourism 
Destination  

Supply Demand 

Attractions 

Accessibility 

Amenities 

Available Packages 

Activities 

Ancillary Services 

Leisure Tourists 

Business Tourists 

Event Tourists 

Cultural Tourists 

Pleasure Tourists 

Other Tourists 

Resources 

Value for all 
Stakeholders 

Leisure Service Local residents 

Tourists Tourism 

Destination 
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Smart destinations towards enhanced tourism 

experience

	

Smart City 
 

Smart Mobility, Smart Living, Smart People, Smart 
Government, Smart Economy, Smart Environment 

	

Hard 

Smartness 

Software, Netware, Hardware 

Sensors, NFC, WiFi, M2M, applications, edge computing 

Soft 
Smartness 

Innovation, Human & Social Capital, Leadership 
 

Living Labs, collaboration, co-creation, participatory 

governance, creative & knowledgeable people 

Smart Tourism Destination 
 

Activities, Amenities, Accessibility, Attractions, Available 
Packages, Ancillary Services 

	

Tourism Destination Competitiveness 

	

Tourism Experience 
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Smart personalised experiences

Neuhofer, B., Buhalis, D., Ladkin, A., 2015, Smart technologies for personalized experiences: a case study in the 

hospitality domain, Electronic Markets, Vol 25(1)
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• Flow Management: 
sensors and apps

• Traffic situation: IoT 
(internet of things)

• Traffic Info through Apps

• Parking places

• Tourism for All. Apps for 
handicapped people

Smart Destinations



• Video-guides

• Geo localised touristic routes

• Promotion of touristic resources

of the destination

• Full historic immersion through 

Smart Optics devices (oculus)

Smart Destinations



© Professor Dimitrios Buhalis



•Social Media Statistics:
http://www.socialbakers.com

Social Media Monitoring

http://www.socialbakers.com/


Techno-graphics

Source: 

Forrester Research, Inc
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SMART TOURISM

is NOT about 

technology

It is about agility  







THE FUTURE?









Topics for Koumelis
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Latest Smart Tourism Publications

• Neuhofer, B., Buhalis, D., Ladkin, A., 2015, Smart technologies for personalized experiences: a case study in the 

hospitality domain, Electronic Markets, Vol 25(1)

• Boes, K., Buhalis, D., and Inversini, A., 2015, Conceptualising Smart Tourism Destination Dimensions, in 

Tussyadiah, I., and Inversini, A., (eds), ENTER 2015 Proceedings, Lugano, Springer-Verlag, Wien, 

ISBN:9783319143422, pp. 391-404.

• Buhalis, D., Amaranggana, A., 2015, Smart Tourism Destinations Enhancing Tourism Experience through 

Personalisation of Services, in Tussyadiah, I., and Inversini, A., (eds), ENTER 2015 Proceedings, Lugano, Springer-

Verlag, Wien, ISBN:9783319143422, pp.377-390      Smart tourism Paper & Smart tourism presentation 

• Dimitrios Buhalis, Aditya Amaranggana, 2014, Smart Tourism Destinations,  Xiang, Z., Tussyadiah, I.,  (eds) 

Information and Communication Technologies in Tourism 2014, pp.553-564 
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Stay in touch with Dimitrios 

Professor Buhalis Dimitrios     WWW.BUHALIS.COM

Director, eTourismLab
School of Tourism, Bournemouth University, Poole,BH12 5BB, UK

Tel: +44 1202 961517

Email: dbuhalis@bournemouth.ac.uk

http://www.bournemouth.ac.uk/tourism
http://www.bournemouth.ac.uk/etourismlab

Dimitrios Blog: http://buhalis.blogspot.com/

Live spaces: http://buhalid.spaces.live.com/
Facebook: http://www.facebook.com/buhalis 

Twitter: http://twitter.com/buhalis

YouTube: http://www.youtube.com/buhalid

Academia http://bournemouth.academia.edu/DimitriosBuhalis

mailto:dbuhalis@bournemouth.ac.uk
http://www.bournemouth.ac.uk/tourism
http://www.bournemouth.ac.uk/etourismlab
http://buhalis.blogspot.com/
http://buhalid.spaces.live.com/
http://www.facebook.com/buhalis
http://twitter.com/buhalid
http://www.youtube.com/buhalid
http://bournemouth.academia.edu/DimitriosBuhalis

